
CHÂTEAU FERRIERE

TOOLS & ACTIVATION



DIGITAL ACTIVATIONS
CONTENTS & GOAL

We are supporting you in promoting Gonzague & Claire Lurton wines, especially in en e-retail.

Together, 
Let’s expand the visibility of each Estate

Let’s multiply the occasions of tasting our Great Wines
Let’s emphasize the individual character of each brand.

You will find in this presentation the description of all the tools that we make available to you via our Dropbox. 

Contact:

Maéva Senéchau
E-Business Manager
Maeva.senechau@gc-lurton.com
+337 57 47 62 49



SHORE PRESENTATION TRAINING PRESENTATION LONG PRESENTATION

Dropbox GCLE > Ferriere > 1. Présentations 

CHÂTEAU FERRIÈRE PRESENTATION
BIODYNAMICS JEWEL

READING TIME: 5 MIN

REMINDER OF THE KEY SELLING POINTS, TO 
PREPARE CUSTOMER APPOINTMENT

AVAILABLE IN FR, ENG, CN

READING TIME: 5 MIN

FOR SALES STAFF TRAINING. 
VERY VISUAL PRESENTATION, WITH KEY MESSAGES.

AVAILABLE IN FR, ENG, CN

READING TIME: 15 MIN

VERY DETAILED PRESENTATION, WITH ANECDOTES, 
TO BECOME A FERRIERE EXPERT.

AVAILABLE IN FR, ENG, CN



CHÂTEAU FERRIÈRE PRESENTATION
BIODYNAMICS JEWEL

Dropbox GCLE > Ferriere > 1. Présentations 

At the end of the 17th century, the Ferriere family, renowned players in the
shipping brokerage business, acquired this "cru" in the heart of margaux, and
will forever mark the history of the property by associating its name with it. In
1855, the Château will make them very proud by obtaining the TITLE OF 3rd

GLASSIFIED GROWTH IN MARGAUX.

It was not until the end of the 1980s that the Merlaut family became the
owner and set about restoring the property to its former splendor.
At only 27 years old, Claire took over the unfinished work of her mother
Bernadette after her accidental death. In turn, Claire will one day pass it on to
her daughter Jeanne, the THIRD GENERATION OF WOMEN, OWNERS OF
CHÂTEAU FERRIÈRE.

This objective of transmission is accompanied by the PRESERVATION AND
SUSTAINABILITY OF THE VINEYARD of Ferrière, a UNIQUE HERITAGE OF
MASSAL DIVERSITY - a third of the vines date from 1954!
THE PROPERTY IS CERTIFIED ORGANIC SINCE 2015 AND BIODYNAMIC
SINCE 2018. Château Ferrière becomes the only Classified Growth DOUBLE
CERTIFIED IN BIODYNAMIC by DEMETER and BIODYVIN.
The technical team will go so far as to make the property completely
autonomous for its biodynamic preparations. Château Ferrière becomes the
MEDOCAINE ANTENNA OF BIODYNAMIC AGRICULTURE MOVEMENT
(MABD).

It is today in the bio-diversification of the soils that the teams continue their
work of preservation of the terroir, thanks to the development of their
PRACTICES IN AGROECOLOGY.



Dropbox GCLE > Ferriere > 1. Présentations 

CHÂTEAU FERRIÈRE IS A CLASSIFIED GROWTH IN 1855 IN 
MARGAUX, CERTIFIED ORGANIC IN 2015 AND BIODYNAMIC IN 

2018 (DEMETER) AND IN 2019 (BIODYVIN). 

BE CHARMED BY CHÂTEAU FERRIÈRE, A WINE THAT IS FLESHY, 
AUTHENTIC AND OF GREAT DEPTH. 



CHÂTEAU FERRIERE PICTURES

ESTATE, VINEYARD, TECHNICAL BUIDLINGS, REFLECTING THE 
ESTATE DNA

PICTURES DATA BASE UPDATED EVERY YEAR. 

Dropbox GCLE > Ferriere > 6. Photos Propriété



AVAILABLE FROM 2014 VINTAGE TO 2020 + NOT VINTAGED
IN JPG (WHITE BACKGROUND BLANC) & PNG.

SHORT 3D ROTATION VIDEO IN .MP4 
NOT VINTAGED BOTTLE 

WHITE & DARK BACKGROUNDS

FOR COMPLETE AND OPTIMIZED PRODUCT PAGES

PACKSHOTS & 3D VIDEO

Dropbox GCLE > Ferriere > 5. Packshots & Vidéos 3D



ESTATE 
PRESENTATION

CRITICS TASTING 
COMMENTS & 

NOTES

CERTIFICATIONS

TECHNICAL 
INFORMATION: 
VINEYARD, SOIL, 

BLEND, 
WINEMAKING, 

AGEING. 

(FRENCH, 
ENGLISH, 
CHINESE)

TECHNICAL SHEETS

Dropbox GCLE > Ferriere > 3. Fiches Produits



FOR E-RETAIL BANNER + LANDING PAGE HEADER

AVAILABLE IN JPG AND PNG. SIZE: 1412x450 PX, CUSTOMIZABLE. 
AVAILABLE FOR 2019, 2020 AND 2021 VINTAGES + NOT VINTAGED. 

CORPORATE BEAUTYSHOT

BANNER

Dropbox GCLE > Ferriere > 4. Visuels Marque > Institutionnels



FOR SOCIAL MEDIAS (post + story), NEWSLETTER, PRODUCT PAGE …

IN JPG & PNG. AVAILABLE FOR 2019, 2020 VINTAGES AND NOT VINTAGED. 

CORPORATE BEAUTYSHOT

A4H A4V SQUARE

Dropbox GCLE > Ferriere > 4. Visuels Marque > Institutionnels



Dropbox GCLE > Ferriere > 4. Visuels Marque > Institutionnels

A4VA4H SQUARE

CHINESE NEW YEAR

COMMERCIAL AND SEASONAL BEAUTYSHOTS

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE



THANKSGIVING 4TH JULY 14TH JULY

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

MOON DAY

Dropbox GCLE > Ferriere > 4. Visuels Marque > Commerciaux et saisonniers

COMMERCIAL AND SEASONAL BEAUTYSHOTS



Dropbox GCLE > Durfort-Vivens > 4. Visuels Marque > Commerciaux et saisonniers

SPRING SUMMER AUTUMN WINTER

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS



BARBECUE ROMANTIC DINNER BRUNCH PICNIC

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Ferriere > 4. Visuels Marque > Commerciaux et saisonniers



USED FOR KEY AND SEASONAL SALES
IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

Dropbox GCLE > Ferriere > 4. Visuels Marque > Commerciaux et saisonniers

COMMERCIAL AND SEASONAL BEAUTYSHOTS

FAMILY LUNCH BIODYNAMIE



USAGES : VISIBILITÉS SAISONNIÈRES & COMMERCIALES
DISPONIBLE EN JPG ET PNG. BOUTEILLE NON MILLÉSIMÉE. DISPONIBLE EN BANNIERE, A4V, A4H ET CARRE

CHRISTMAS NEW YEAR MOTHERS DAY FATHERS DAY

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

Dropbox GCLE > Ferriere > 4. Visuels Marque > Commerciaux et saisonniers

COMMERCIAL AND SEASONAL BEAUTYSHOTS



VALENTINE’S DAY PRIMEURS HALLOWEEN

USED FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

Dropbox GCLE > Ferriere > 4. Visuels Marque > Commerciaux et saisonniers

COMMERCIAL AND SEASONAL BEAUTYSHOTS

HARVEST



FOR CONSUMPTION 
PROJECTION + CREATION 

OF A TASTING 
EXPERIENCE

ONE PAIRING BY VINTAGE, 
FROM 2014 TO 2020

BEAUTYSHOTS IN JPG & PNG. 
AVAILABLE IN BANNER, A4V, A4H 

AND SQUARE.

GUIDE PROVIDED DESCRIBES THE 
PAIRING, AND GIVES ASSOCIATED 

RECIPES
(FRENCH AND ENGLISH)

CUSTOMER CONSUMPTION
FOOD & WINE PAIRING GUIDE

Dropbox GCLE > Ferriere > 7. Service & Accords met vin > Food Pairing



Dropbox GCLE > Durfort-Vivens > 7. Service & Accords met vin > Food Pairing

2014 x ARTICHOKES 2015 x QUINCES 2016 x BEANS 2017 x DRIED FRUIT

FOR CONSUMPTION PROJECTION + CREATION OF A TASTING EXPERIENCE
ONE PAIRING BY VINTAGE, FROM 2014

IN JPG. AVAILABLE IN BANNER, A4V, A4H AND SQUARE.

CUSTOMER CONSUMPTION
FOOD & WINE PAIRING BEAUTYSHOTS



Dropbox GCLE > Durfort-Vivens > 7. Service & Accords met vin > Food Pairing

2018 x ONIONS 2019 x PARSNIP 2020 x SQUASH

CUSTOMER CONSUMPTION
FOOD & WINE PAIRING BEAUTYSHOTS

FOR CONSUMPTION PROJECTION + CREATION OF A TASTING EXPERIENCE
ONE PAIRING BY VINTAGE, FROM 2014

IN JPG. AVAILABLE IN BANNER, A4V, A4H AND SQUARE.



SERVING AND TASTING TIPS FOR CUSTOMERS

AVAILABLE FROM 2014 VINTAGE TO 2020
FRENCH AND ENGLISH

CUSTOMER CONSUMPTION
SERVING TIPS

Dropbox GCLE > Ferriere > 7. Service & Accords met vin > Serving Tips


